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How Witt Connected

2,500 Employees and
Achieved a 10% Idea
Conversion Rate

Challenge ,ﬂu Business Impact

Innovation processes lacked transparency 2 5 @ @
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and employee engagement

Distributed teams struggled to share and Employees Connected

develop ideas effectively

Existing systems could not support ~ o
scalable collaboration 1@ /0
Idea Conversion Rate Achieved

Higher Quality Ideas
Strategic Pivot Over Time

*  Witt implemented HYPE to create a

collabgrative i.nnovafcion platfqrm with Continuous Im provement
campaigns, discussions, gamification, and

transparent evaluation workflows. Embedded Across the Organization

E Final Thought

“The employees are integrated into the idea process and their voice is heard.”
— Max Otto, Co-initiator of the Witt Program

Read the full case study



https://hypeinnovation.com/hubfs/Case%20Studies/HYPE_CS_Witt_EN.pdf

